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“The secret of success is sincerity. 

Once you can fake that you’ve got 

it made”

Jean Giraudoux (1882-1944)

it made”



“big companies don't feel any 

national loyalty any more - we are 

beyond that - we're global - we 

move the money around we can 

pay ourselves gargantuan pay ourselves gargantuan 

compensation packages that are 

offensive to social norms in the host 

country because we don't feel part 

of the host country any more......."



“I think this is the essence of 

globalisation -

essentially international capital at 

the top is mobile and is is running 

circles around governments quite circles around governments quite 

frankly....”

Jeffrey Sachs quoting a CEO and talking about The Price of 

Civilisation BBC Radio 4 Today :



1867: Nestle 

started the 

commercialisation

Baby food market was built 

on‘‘‘‘Trust’

commercialisation

of formula has 

been  the subject of 

a global  boycott 

since 1977

Nestle advert from 1936.



“In less 

developed 

countries, the 

best form of 

promoting baby 

and dependency

promoting baby 

food formulas 

may well be the 

clinics which 

the company 

sponsors”
Nestlé in Developing 

countries 1970



Minimum UN standards

• 1981 - International Code 

adopted 

• World Health Assembly – world’s 

highest health policy setting body.

• minimum standards that all 

Member States are required to Member States are required to 

implement - in their entirety.

• They protect parents and carers 

from commercial pressures and 

ensure they are properly informed 

and supported in their decisions.



Strong legislation – an essential factor

• In terms of legislation the Code has been more effective that 

the Framework Convention on Tobacco Control.1

• When laws are tough, comprehensive and independently 

monitored alongside Baby Friendly Hospitals and good 

maternity protection - breastfeeding rates recover and babies 

lives are saved. 

• Global exclusive breastfeeding rates have risen by at least 15% • Global exclusive breastfeeding rates have risen by at least 15% 

since 1990 

1 An international legal strategy for alcohol control: not a framework convention—at least not yet  Pre Publication in 

Addictions _3919 1..6  Allyn L. Taylor1 & Ibadat S. Dhillon2

“The huge disparity in the retail value of milk formula sales between China and 

India is mainly due to the significant differences between their official 

regulatory regimes.” It notes: “In India, all advertising is prohibited, while in 

China, TV advertising and the use of celebrity spokespeople are allowed.”
Euromonitor



“The industry is fighting a rearguard 

action on a country by country basis”

In 2007 the Philippines became a major 

battleground, with formula battleground, with formula 

manufacturers attempting to block a 

government ban on advertising in the 

courts. 

Euromonitor International 2008



State of the Code by company & country



Independent monitoring 

- forming coalitions

• IBFAN groups join 
with others to 
monitor and tackle 
marketing  in a 
unified way – for 
example in Ireland, example in Ireland, 
France,  Italy and 
the  UK.  

• The  Baby Feeding 
Law Group – brings 
24 health 
professional and lay 
NGOs together.



The Code :

• prevents breastmilk substitutes from sold 

• forces women to breastfeed against their wishes

• stops essential information reaching  parents, carers and 

health workers

What companies say:

In fact the Code 

• protects parents rights to full and frank information:

• clear labelling,  warnings, scientific and factual 

information for health workers -

• not adverts, health claims and cover-ups



WHA Res 63.23 (2010) 

•urges governments “to end inappropriate 

promotion of foods for infants and young 

children” and specifically “to ensure that 

health and nutrition claims shall not be health and nutrition claims shall not be 

permitted except where specifically provided 

for, in relevant Codex Alimentarius standards 

or national legislation.”



Conflicts at the heart of policy setting

“A high level of human health protection shall be ensured in the 

definition and implementation of all Community policies and 

activities” EU Treaty

“The Irish Government and Danone Baby Nutrition.. today announced 

details of a €50 million investment programme…. trebling of capacity details of a €50 million investment programme…. trebling of capacity 

to 100,000 tonnes annually.. 98% of the output ..will be exported and 

commercialized in more than 60 countries worldwide……  
•Enterprise Ireland Press release 4.12.10

“A kilo of infant formula is worth ten times the value of a kilo of milk 

powder, so it’s obvious which product New Zealand should be selling.”

Gerry Brownlee, Economic Development Minister, 2011



Not just developing countries..

• In 2004 a study showed that 21% of infant deaths in the US 

could be averted through breastfeeding 

• (Breastfeeding and the risk of Postneonatal death in the US, Chen and 

Rogan, Pediatrics, 5 May 04).



Failing women and wasting money

• 90% of UK women who stop breastfeeding in the first six 

weeks discontinued before they had wanted to.

• For just five illnesses, moderate increases in breastfeeding For just five illnesses, moderate increases in breastfeeding 

would translate into cost savings for the UK National Health 

Service  of £40 million 

• Preventing Disease and Saving Resources, UNICEF UK October 2012



Conflicts of interest and science

• Before 2000 EU 

scientific 

advisors did 

not have to 

declare 

interests –interests –

leading to 

many bad 

decisions 

IBFAN has 

helped change 

this but 

problems 

persist.



EFSA changes 

its rules

• Consultants: no more than 25% from Private sector

• Declarations of Interest: will be randomly checked

• NO shares• NO shares

• Intellectual COI as well as Financial

Management Committee: 

Jiri Ruprich,  member of  Danone Institute for 10 years 
“Decision to abandon this membership to avoid possible 
alegations and to protect good name of the MB.”

http://www.efsa.europa.eu/en/press/news/120305.htm





Is transparency enough?
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Nestlé Nutrition. S.H.Q. received support from Danone. The University of Munich Medical Centre 
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influenced by a secondary interest’, as defined by the US Institute of Medicine.



• “None of the authors reports a 

conflict of interest which would 

represent ‘a set of circumstances that 

creates a risk that professional creates a risk that professional 

judgment or actions regarding a 

primary interest will be unduly 

influenced by a secondary interest’, as 

defined by the US Institute of 

Medicine.”



Weaknesses in EU Directives

• MEPs have called for the International Code to be 

adopted as a Directive since 1981 

• the EU Commission has blocked its adoption –complaints 

to the Ombudsman 

• promotion of follow-on milks, medical foods, bottles promotion of follow-on milks, medical foods, bottles 

and other infant feeding products permitted

• No pre-authorisation of optional ingredients

• Seen as a Maximum rather than Minimum –

• Member States can’t meet  their obligations under the 

Code – (some even allow infant formula advertising)



Global impact _

• The imbalance at global level

• Codex standards in line with the International Code and 

Resolutions help governments protect health

• Codex meeting 2011 was 40% food industry – 59 as 

Business Interest NGOs (BINGOS). 49 on government Business Interest NGOs (BINGOS). 49 on government 

delegations. Mexico 100% industry. 

• India pushing foods for underweight babies – Ghana 

pushing fortified supplements  New Zealand opening the 

door for so called “growing up” milks.

• Codex allows 30% sugar – because of US and EU 

pressure.



Creating new markets

•Baffle with science

•Trigger fears that foods lack 

essential nutrients

•Build ‘trust’ through ‘history of 

safe use’safe use’

•Extend the bottle feeding period 

Sales of toddler milks, said to be an industry 

priority, because their promotion is less 

regulated, are predicted to grow by 31%.
Euromonitor International

http://www.firststepsnutrition.org/children/eating-well_first-six-months.html



Mass uncontrolled trial of risky ingredients

•“…with all products being almost identical 
.. Even if Formulaide (DHA and ARA) has no 
benefit..it would be widely incorporated 
into formulas, as a marketing tool and into formulas, as a marketing tool and 
allow companies to promote their products 
as closest to human milk.”

Hambricht and Quist Spot Report 



“We find the case for labelling infant formula 

or follow on formula with health or nutrition 

claims entirely unsupportable. If an ingredient 

is unequivocally beneficial as demonstrated 

by independent review of scientific data it 

would be unethical to withhold it for 

commercial reasons. Rather it should be made commercial reasons. Rather it should be made 

a required ingredient of infant formula in order 

to reduce existing risks associated with artificial 

feeding….”
•UK Scientific Advisory Committee on Nutrition



European Parliamentarians 

fight backfight back







Green MEP 

Carl Schlyter

“Advertising of infant 
formulae, follow-on formulae 
and of any other kind of food 
intended for infants or young 
children shall be prohibited. children shall be prohibited. 
This includes advertisements 
in publications, point-of-sale 
advertising, giving samples or 
any other promotional device 
to induce sales directly to the 
consumer. "



Creating new markets 

“Growing Up” milks
• ‘Growing up’ is a claim

• Not necessary

• share brands and logos with infant formulas

• expensive 

• high levels of sugar. • high levels of sugar. 

• claims trigger fears that real foods miss essential 

nutrients.

• The debate is not about health  - but the industry is 

gathering its evidence





Cross promotion

Advertising NAN Pro (6 mo–3 years) not allowed.

Advertising NAN Grow (1–3 years) allowed (?)



Branding

Promoting one product, Mead Johnson promotes all the others in the same 

range. 

Lookalike labels create brand recognition, trust and loyalty.





Impact of idealisation in Laos

Laos is one of the poorest countries in southeast Asia, 135th 

out of 177 countries evaluated according to the  human 

development index.



Creating doubt



Undermining confidence in 

family foods

“I now know that even if I bought the highest 

quality ingredients, organic or not I couldn’t match 

the degree of quality assurance that Cow & Gate 

baby foods have. “It is impossible to buy one on baby foods have. “It is impossible to buy one on 

the market that has so few contaminants, 

especially from nitrates”

“What if I grow my own?” I mused.

“Do you know if the soil on your vegetable patch 

contains heavy metals, or what pesticides may 

have been used in the past?” Stephan asked. 

“No I don’t… there’s a thought…”

Lifting the Lid – by Cow & Gate (Danone) 



targeting pregnant 

women 

websites, facebook,  

company 'carelines,’know-

how buses – all lure parents

This is all against the Code

“Marketers are becoming more aware of 

the need to target parents as early as possible. 

Brand relationships and trust bonds can be 

formed during pregnancy when the child is not 

yet even born.  Babies and Toddlers: Emerging 

Opportunities. datamonitor.com



Luring parents to facebook



Perpetuating 

problems

This Danone - leaflet sent to 

mothers in the UK - perpetuates 

the notion that breastfeeding 

will always be painful - many 

mothers believe this so don’t ask 

for help  - and the problems 

continue.



Targeting health workers 
Three advertisements in the same journal (June 2012) claim that 

each  brand is  better than the others. 



Pushing the 

limits

SMA advert  - 2003. The 

Judge found SMA to be 

guilty of ‘cynical and 

deliberate breach of the 

regulations’...the regulations’...the 

defendent….was 

prepared to ignore the 

advice of their legal 

department and took 

the risk of prosecution.’



Double burden of malnutrition

• Artificially fed infants consume 30,000 more calories than 

breastfed infants by 8 months of age” (equivalent to 120  Mars 

bars - 4 a week). Student Study Guide KG Auerbach, J Riordan 1993



Breastfeeding and prevalence Breastfeeding and prevalence 

of obesity in childhoodof obesity in childhood
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From slide presentation by Ma del Carmen Casanovas, NHD/WHO, June 2011

Adapted from: von Kries R, Koletzko B, Sauerwald T et al. Breast feeding and obesity: 

cross sectional study. BMJ, 1999, 319:147-150.



BINGOs, PINGOs and DINGOs - the 

new hybrids  ready to help out 



pay for nutrition messaging…



Mars ‘education’ for the Turkish 

community



NCD  Forum in Moscow



Pepsi Breakfast at the UN



UN General Assembly Sept 2011



Conflict of Interest Coalition

•161 NGOs, 
national, regional 
and global 
networks (in all networks (in all 
some 2,000 
NGOs)

•4 Royal Colleges 
in the UK signed 
up.  

• http://coicoalition.blogspot.com/



We are calling on the UN to 

develop

• an Ethical Code of Conduct

• a clear framework for identifying and 

managing conflicts of interest

• a guide for interactions with the 

private sector

• to be mandated at UN level and 

adopted as good practice by Member 

States







SUN and BINGOs push Platforms

• No consensus on the effective policies -

regulation of marketing

• ‘lowering of the bar’

• emphasis on voluntary initiatives, self-• emphasis on voluntary initiatives, self-

regulation, self-monitoring (according to 

industry’s own criteria)  

• independence and watchdog role of the 

NGOs threatened

• industry-funded ‘lifestyle’ educational 

activities



BINGOs, PINGOs, 

DINGOs

• BINGOs  - Business Interest non-profit NGOs that are set 
up by, represent or are closely linked to business interests.

• PINGOs - Public Interest NGOs

• GINGOs - Government funded NGOs

• DINGOs – BINGOs that pretend to be PINGOs



Take care with words.  Choose: 

• Interactions rather than Partnerships 

• Multi-sectoral rather than multi-

stakeholder

• Corporations funding government • Corporations funding government 

programmes Discussion fora rather 

• Government setting targets for 

corporations

• Hawkes C and Buse K (2011) Public health sector and food industry interaction: it’s 

time to clarify the term ‘partnership’ and be honest about underlying interests. 

European Journal of Public Health, 21(4): 400-403.
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•Governments need to hear the 

undiluted truth if they are to undiluted truth if they are to 

make wise decisions

•Differing views are healthy! 



Key messages

• Policy formation must be kept separate 

from commercial interests. 

• Policy implementation may require action • Policy implementation may require action 

by the private sector and input of data –

but all must be carefully and appropriately 

managed.

• Governments must not forget to GOVERN!! 



Thank you!

prundall@babymilkaction.org

www.ibfan.org







In 2003,  23,400 postmen were trained to provide breastfeeding  

information



fire workers

The Human Milk Bank network 

partners with the fire brigade, which 

collects donor milk in some cities 

(since 1996).


